
 It has been long time since you have received the Luverne Chamber Chatter.  So much has and hasn’t                 

transpired since the last edition in April 2020.  Many people are working from home, some employees are working part

-time or not at all, business revenues have fallen and social isolation has been taking its toll.   

 The Chamber has continued to operate during providing services to businesses, residents and                     

visitors during this uncertain time.  We know that this has been very hard and we applaud you for the fortitude and 

strength that keep your door open and continued operation during something that none of us have ever experienced 

before.   

 We had all hoped by fall, we could have turned the chapter and started to live like normal.  Reality has set in 

during the last few months...we will be dealing with this pandemic for sometime in the future.  Over the last couple of 

months the Chamber has been trying to learn and adopt new strategies that meet social distancing guidelines and 

offer some semblance of the old Luverne and Rock County...where we LOVE THE LIFE!   

 Buffalo Days, 4th of July, Hot Dog Week Events, Luverne Cruise and Ride the Rock are a few examples 

of how we tried to adapt to new challenges and circumstances.  One thing was clear in providing those opportunities, 

crowd numbers were definitely smaller.  But, at the same time, the people who participated seemed to enjoy and em-

brace the way they had to be. 

 The Chamber office has been meeting via Zoom with experts and groups from Minnesota and around the 

country to discover new ways of supporting businesses by increasing local and regional foot traffic.  Many people are 

hesitant to participate in things that are done in the traditional ways. We have offered service and delivery.  The ex-

perts strongly encouraged local Chambers and CVB’s to create opportunities for people to engage via new and quirky 

ways.  That is what we have been working to develop...new ways to drive traffic through multiple delivery methods. 

 With those thoughts in mind, we want to share with you a couple of plans that we are working on for the fall 

and early winter season.  None of these things will happen without your support and involvement...so we ask you to 

thoughtfully consider being part of the “new way” to offer “old events” this year.  (Please check out the rest of this edi-

tion for more detailed information about some of the events.)  

 Driving traffic to Rock County Restaurants—LOVE THE BURGER BATTLE from August 17th through                  

September 15th.  Thanks to this great partnership with the Rock –Nobles Cattlemen...there are 8 participating 

restaurants and $800 in gift cards that will be given away!  If you don’t want to dine in, take out burgers are always 

an option!  You can drop your ballot off at the Chamber! 

 Luverne Cruise Nights—August 21 and September 18; a simple way to get people out and around town 

keeping in mind the social distancing requirements. 

 Cardinal Coupon Card—even with the football season being postponed until spring, the Luverne Football 

Team will be selling Cardinal Cards starting on September 8th.  The cards will also be available at the Chamber 

beginning on August 31st.  These cards offer great savings to local residents at so many businesses around Rock 

County! 

 Luverne Visitors Pass—the Chamber will have new Luverne Visitors Passes available beginning on August 

31st.  Visitors Passes are free and we encourage businesses to hand them out to your customers from out of 

town (out of Rock County) to encourage them to visit other shops, service businesses and specialties in the com-

munity.  Just call the Chamber office and ask for some!  Your out of town customers will be delighted to get some 

local bargains and it is a great extra service you can offer.      (continued on next page) 

  

 



 CHAMBER GOLF OUTING is always a fun event and a great way to connect with other Chamber members .  

The Chamber’s scramble has been moved to September 14th.  Consider sponsoring a hole, putting a team to-

gether or both!  Social distancing and safety measures are in place to make sure everyone has a great time!  Pro-

ceeds from the golf scramble are extremely important this year to support the Chamber’s work in promoting the 

community and creating opportunities for residents and visitors to see what our community has to offer!  With the 

cancellation of Chamber events that provide funds for operation, a successful golf scramble is critical to being 

able to operate through the end of the year!   

 TRI-STATE BAND FESTIVAL has been canceled by the committee but the Tri-State Committee is working 

with the Luverne Band Director James Jarvie to host a special marching band clinic with three clinicians on Band                

Festival Saturday with a performance for invitees.  Read  more detailed information later in this newsletter.  The 

Committee needs money to make this happen and hope that the generous businesses who have contributed 

through the button drive and Tri-State Booklet in the past will continue with their support.     

 WE LOVE PORK BATTLE—the Chamber is in the preliminary stages of working with the Rock County Pork 

Producers on strategies for a pork battle with area restaurants. 

 HALLOWEEN—seven years ago the Chamber organized the first Trunk N Treat on Main Street.  It was a huge 

success for families with children and it has grown every year.  Last year, over 1,300 children walked Main to col-

lect Halloween candy in 1 and 1/2 hours.  In consultation with health officials, it would be impossible to host Trunk 

’N Treat this year so we have been working on an alternative Halloween concept.  We all know that children want 

to dress up and collect candy on Halloween so the question is how can we make this safely happen.  This is our 

plan which was are calling LUVERNE’S STREET OF TREATS!   Instead of kids walking down Main Street 

shoulder to shoulder, we are planning a socially distanced event.  The concept is that we are going to BEG ALL 

OUR WONDERFUL MEMBERS to support Halloween by donating candy to the cause by October 15th.  The 

Chamber will collect the candy and put it in 1,300-1,400 individual Halloween bags .  Then on Friday, October 

30th, we will ask each sponsoring business to have 1 or 2 of their employees dress up in costume and stand so-

cially distanced on the street in front of the high school.  We will coordinate with families and have the parents/

kids/families drive by—stopping for a few moments by the south doors to the high school where each child will be 

given a bag of Halloween candy (which will include a list of all of the sponsors).  We want to make this special for 

the kids and still keep them safe.  We will have spooky music people can tune in on their car radios...with spooky 

Halloween greetings.  Last year we had over 50 businesses and organizations line Main Street and give candy to 

kids.  Wouldn’t it be great to get 60-70 businesses involved!  Please consider being part of this!   

 WINTERFEST OUT...FLANNELFEST IN—one of the strategies that tourism and event planners are preach-

ing is that when an event has to be cancelled because of pandemic restrictions you should plan a new event at 

about the same time that is different enough not to be concerned a “bad version” of the original.  In other words, 

instead of having a car show and limiting the attendees and the cars, plan something with cars completely differ-

ent (ie—like the Luverne Cruise).  In trying to plan Winterfest, we realized we probably couldn’t have the craft 

show or other events that drew big crowds so we decided we had to come up with something similar but different.  

This year, instead of Winterfest during the first weekend in December—we will be introducing Flannelfest on the 

weekend following Thanksgiving.  Right now we are in the process of contacting community partners to try to plan 

some fun and different events and twists on old events.  Examples:  For the nutcracker scavenger hunt we will 

ask businesses and individuals to put a flannel shirt on their nutcracker this year.  We will work hard to get busi-

nesses and individuals to light the city park again this year and turn on the lights on Thanksgiving Sunday 

night...what will be different is that prior to turning on the lights we will have a fireworks display.  Small Business 

Saturday is going to include Lumberjack Shopping Bingo with great gift card prizes.  No Shave November will hit 

Luverne so that we can have a virtual beard contest via social media with cash prizes.  How about having a hous-

ing lighting contest with cash prizes?  Story-writing and coloring contest and games for children with prizes.  How 

about a Flannel Formal with live music, wonderful food and delicious beer where we crown Lumber Jack & Jill?  In 

the next month or so, we will be sending out more detailed information and asking you to take some part in this.   

 



 



 

Thanks to Rick Gourley, owner of SpringBrooke Events, Golf & Grill, the ever-popular                 
AUTOMANIA Car Show has a new home in Rock County.   Rick and SpringBrooke manager 
Chris Yungeberg have put together a dynamic weekend of events at this beautiful 80+ acre 
site on the southeast corner of Beaver Creek.   

This famous car show began in Sioux Falls in 2006 as a brainchild of Bill Nelson in partner-
ship with Carole Pagones of Downtown Sioux Falls.  The show was an off-shoot of the Cor-
vette based “Hot Summer Nites”.  The first year of AutoMania brought more than 800 cars, 
four live bands and tens of thousands of people to downtown Sioux Falls.   

After a couple of years in downtown Sioux Falls, Nelson moved the event to Brandon where 
the event grew to become one of the largest free automotive events in the Midwest.  Automa-
nia brought thousands of car enthusiasts to enjoy the classic cars and thousands more to 
enjoy the live music, food, beverage, vendors and other events.   

In the Sioux Falls Business magazine, Bill Nelson was quoted as saying:  “The cars were 
works of art, even all the local cars.  People came to show their pride and joys from 20 differ-
ent states and Canada. Tens of thousands of people attended consistently, and several 
times AutoMania had around 1,500 vehicles on display.” 

At this 80+ acre beautiful grassy site in Beaver Creek, there is plenty of room for vehicles.   

“We have had an excellent response!  There is a pent-up demand, and people are excited to 
get out and show off their cars,” Gourley said. “We have more than 85 acres of pristine golf 
course to spread out on, so there is absolutely room for more.”      (check next page) 



 

                                                                                                                                         

BAND MUSIC WILL GO ON BUT NOT THE FESTIVAL AS WE KNOW IT! 

 No doubt many of you have wondered what is the status of the Tri-State Band 

Festival.  The Tri-State Committee met on Monday, August 3rd and made the difficult         

decision that they would have to cancel this year’s event due to the pandemic, the first 

time in 69 years.  Needless to say this decision deeply impacts our wonderful Luverne 

High School Marching Band and the purpose of the Festival (which is to enhance march-

ing band in the Midwest). 

 After looking at all sorts of options, the Committee has decided that they are moving forward with an  

effort to offer the Luverne Marching Band a SPECIAL BAND CLINIC on Tri-State Saturday.  Yeah!  We can still 

hear marching band music in Luverne on September 26th.   

 In order to offer this clinic, hire talented and qualified clinicians, provide snacks/meals/social distancing, 

video-tape/drone footage and all other services to make this happen and keep the participants safe—the Com-

mittee needs to raise $7,000.  These funds will allow the committee to make this special event happen for the 

Luverne Marching Band.  The day being planned will end with a premiere show on Cardinal Field to special in-

vitees including sponsors, band parents, friends and other invited guests. 

 The Committee is looking for sponsors to make this happen.  Sponsors will receive advertising in the 

promotional materials, tickets to the field performance and a 2020 TRI-STATE BAND CLINIC face mask (instead 

of buttons this year, the Tri-State Committee has decided to make and distribute face masks) - which will be giv-

en to each Luverne High School Marching Band student as a memento...for a marching season like no other!   

 If you supported the band button drive and/or advertised in the band festival booklet, CONSIDER SUP-

PORTING THIS EFFORT WITH THOSE PLANNED EXPENDITURES..  If you would like to support this cause, 

please contact the Chamber.  Invoices for pledges will be sent in September and due and payable by September 

30, 2020.    





 Nearly 59% of small businesses say their revenue decreased by more than 75% 
since the coronavirus became a widespread concern, according to a Main Street 
America survey of more than 5,850 small businesses. As the crisis continues, near-
ly 7.5 million small businesses may be at risk of closing in the next five months, ac-
cording to the survey, and 3.5 million are at risk of closing in the next two months.   

The following is a list of some ideas that you might want to keep in mind to support 
our friends and neighbors—our small business owners, the backbone of the                      
American economy.   

 Pay for online courses:  One way you can help gyms, art and performance stu-
dios is to register and take the classes on-line.   

 Buy local:  Instead of purchasing what you need on-line, take a few minutes to shop locally on-line, 
take a trip down to or make a call to a local business.  Most likely you will find exactly what you need.  
Even if they don’t have it, our local retailers might be very happy to order exactly what you need...and 
you won’t have to pay shipping 

 Buy gift cards:  Many businesses are offering gift card purchases that enable the business to get paid 
immediately. Log onto your favorite businesses’ websites and see if they offer the option to purchase 
gift cards now that can be used later.  

 Order takeout:  Restaurant owners love it when you dine in...but if your lifestyle is too busy and com-
plex, take-out is a great option!  Give your favorite restaurant a call and order the delicious meal your 
mouth is watering for.   

 Buy it forward:   You have probably been in line at a drive-up place when someone ahead of you pays 
for your beverage or treat.  Doesn’t that make you feel great?  Imagine what could happen to people’s 
attitude if you paid for the haircut after you or the purchase of an item at a shop.   

 Tell businesses what you need:  Give local businesses a chance to respond to your need by telling 
them what you want.  There are probably friends and neighbors looking for the same thing and that 
pent up demand could be a new revenue source for a local business.  

 Share the news of a great product or service:  Have you been somewhere and purchased or been 
given as a gift some item that you think is the “best new thing since sliced bread”?  Let a small business 
owner know and give them the chance to be in on this ground-breaking new product/service.   

 Share their stories:  One of the best things we can do to help small businesses is to promote our fa-
vorites on social media.  Share with you personal and social media network as a way of supporting 
those small businesses that are special to you! 

 Offer your skill set for free:  Today, some small businesses have had to respond to the pandemic by 
cutting back on staff or the way they normally do things.  Maybe you are one of those people who are 
now working from home, saving commuting time and essentially having a little more time on your 
hands.  Have you ever thought about volunteering to help one of your favorite small businesses?  Mow 
their lawn, clean their outside windows, sweep their sidewalk, help with a display or develop some pro-
motional material.  For a small business owner who is working 24/7, your help may make a big differ-
ence.   

 Barter:  Cash may be king but there are plenty of small businesses who are strapped for cash.  If they 
need a service or a product, is there a way you can barter for an exchange.  You can get what you 
need and they can get what they need.  

 Take shopping excursions:  Many people spend a little time shopping while they are on vacation, not 
necessarily looking for anything special.  Try doing the same thing for our local stores.  You probably 
will find something you never thought you would need but just love it now that you have it! 

 

 

https://grow.acorns.com/which-bills-should-you-pay-first/
https://grow.acorns.com/video/cant-pay-rent-due-to-coronavirus/
https://higherlogicdownload.s3.amazonaws.com/NMSC/390e0055-2395-4d3b-af60-81b53974430d/UploadedImages/Resource_Center/COVID_19/NMSC57_MSA_COVID19IMAPCTSURVEY_F.pdf
https://higherlogicdownload.s3.amazonaws.com/NMSC/390e0055-2395-4d3b-af60-81b53974430d/UploadedImages/Resource_Center/COVID_19/NMSC57_MSA_COVID19IMAPCTSURVEY_F.pdf
https://www.cnbc.com/2020/04/14/7point5-million-small-businesses-are-at-risk-of-closing-report-finds.html
https://nitehawkcinema.cardfoundry.com/giftcards.php?action=store








EVENTS and HAPPENINGS are an important fabric of life in all small 

towns.  Luverne is not exception.  Over the past five months of so we 

have been learning to adapt to a new kind of normal.   

Two things are for certain: 

1. We can’t do things like we have done in the past. 

2. But we need to continue to do something to connect people (even 

socially distanced) so that our residents, visitors and businesses  

continue to look at Luverne and Rock County as a great place to 

LIVE, WORK & PLAY! 

 

That is why we decided to print and mail the first Chamber Chatter since 

the pandemic shut-down occurred.  We want and need you to take time 

to look through this publication to understand some of the new concepts 

we will be working on to keep “Love the Life” alive! 

What is critically important is that now, more than ever, we need to count 

on you to help make these things happen.  We hope that you and your 

business will commit to working with us on these projects with financial 

support, time, energy, and/or resources.  

The adage, ”Many Hands Make Light Work” is so true.                               

Many businesses working together will make                                                    

Luverne and Rock County an even greater place to be! 

 

 


