
 

 President of the Luverne Area Chamber Board of           

Directors Kevin Thelen is honored to announce the                 

selection of the 2018 OUTSTANDING CHAMBER MEMBER.  

The Board of Directors unanimously selected MICHAEL 

COX at their regular meeting in July. 

 Mike’s contributions to our citizens, businesses,              

organizations and Chamber span decades of service and 

sacrifice to make Luverne a better place to live, work and 

play!   

 The Board will honor Mike at a special CHAMBER 

AFTER HOURS reception scheduled for Monday,                      

September 9th at Sterling’s Café & Grille.  We hope that you 

will join us in honoring Mike for all he has done and                      

continues to do to make Luverne a place where we LOVE 

THE LIFE!  Invitations and details will be sent at a later date.  

The Get Hooked Derby Committee has just released tickets for 

the ICE CASTLE RAFFLE!  The non-profit committee is selling 

ONLY 150 TICKETS at $100 each for the chance to WIN this 

2020 Black & White 6.5x12V Special House.   

Made in Montevideo, MN—this ICE CASTLE features two 

bunks, heater, stove and storage to guarantee a great time 

of winter fun!   

The Get Hooked Derby Committee is holding this raffle to 

build a funding source to support YOUTH ICE FISHING!   

The drawing will be held at 12 noon on Saturday, February 8, 

2020 at the Get Hooked Derby.  (Need not be present to win). 

TICKETS available at Chamber or by calling: 

Rob Wenzel 507.920.9020 or Jeremy Wallenberg 507.227.8299      



 

In the age of digital everything—communication, online search ranking, geo-targeted remarketing, 
mobile marketing, responsive websites, dedicated apps, and social media—Destination Marketing 
Organizations (DMOs) with a rich online presence are increasingly questioning the need for print-
ed material asking the question... “Is our printed Visitor Guide still viable?” 

I attended the Southern Minnesota Tourism Association meeting conducted by Explore Minnesota 
where 23 tourism destination managers discussed that subject.  The overwhelming results of the 
discussion that printed VISITOR GUIDES are still VERY IMPORTANT to market communities and 
businesses to visitors, other businesses and residents. 

In 2017, the results of a study conducted by Destination Analysts, Inc. delved into the habits and 
demographics of potential visitors who requested or picked up a printed publication. One major 
takeaway from this study was that “nearly 70% of (non-local) DMO visitor guide users take at least 
one trip to the destination after receiving the guide.” 

And in a recent edition of The State of the American Traveler, research revealed that over 50% of 
U.S travelers consult printed material while making their travel decisions and led analysts to                   
conclude that: “Long-established planning tools like travel magazines and newspapers, brick and 
mortar travel agents and even DMO websites continue to be more evenly used between the                     
generations.” 

Based on these findings, it is very important to devote some of the Chamber’s, CVB’s and your 
own marketing budget to support a printed publication like the Luverne Visitor Guide.   The Cham-
ber and CVB use the Luverne Visitor Guide to attract new business, residents and visitors to our 
community.  Consistently, over the last 5 years the Luverne Convention & Visitors Bureau has 
mailed out and/or delivered more than 6,000 printed copies of the guide annually.  Just last week 
at the Rock County Fair, I handed out over 180 guides to residents and visitors who had questions 
about an event, business or service in our community.   

No matter who your clients are...the Luverne Visitors Guide is the one opportunity to participate in 
a local based publication that is distributed throughout the city, county, state and nation.  The 
CVB has directly mailed Luverne Visitor Guides to over 1,000 people throughout the country this 
year alone!  Add the thousands of copies distributed at travel centers, other CVB’s and locally—
advertising in the Luverne Visitors Guide gives you a great “bang for your buck”.    

NEWER TRENDS IN ADVERTISING 

One of the more interesting presentations I have watched on marketing through Explore                         
Minnesota included information on new advertising trends where businesses and services are                 
investing in written articles rather than the “typical ad”.   This more engaging format could be a 
section of small advertorial spaces that describe the places, products or services in a more edito-
rial fashion instead of fractional page display ads.   Accompanied by a feature photo and the           
business detail information, this ad delivers the desired information but isn’t disruptive to the flow 
of the editorial content.   These sections can precede the long listing format pages, like the accom-
modations grid, and have inviting titles like “The Rest of the Story” or something that supports 
your brand.  This editorial strategy gives a more conversational tone to your message.  Maybe it is 
time to consider taking out an “ad” like that for your business? 

Potential visitors and residents planning a trip or considering a move are looking for recommen-
dations and testimonials.  DMO research shows that they will actually read a printed guide, with 
45% spending more than 45 minutes reading the guides and another 53% spending between 15 
and 45 minutes.  The same research shows that 87.6% of visitor guide users report that the guide 
was an important factor in their decision to visit or move. 

LONG STORY SHORT—MAKE PLANS TO ADVERTISE IN THE LUVERNE VISITOR GUIDE 

The opportunity to advertise in the 2020 Luverne Visitors Guide happens in September.   The 
Chamber & CVB use this guide extensively to market our community—services, businesses, 
events & institutions.  I encourage you to take advantage of this great marketing opportunity.                    
For information on advertising—contact Rock County Star Herald at 507.283.2333. 

 

  

http://www.dmawest.org/files/5314/3198/3336/ExecutiveSummary_DMOVisitorGuideUserConversionStudy.pdf
http://www.destinationanalysts.com/wp-content/uploads/2016/03/TheStateoftheAmericanTraveler-July2015.pdf


1. Compliment Yourself 
Every morning before you go on with your daily routine, take a couple of minutes to give yourself a compliment. Whether 
you compliment your outfit, haircut, or how you recently completed a task using your unique skill sets, giving yourself a little 
emotional boost will make you happy. And, when you're happy with yourself, that emotion can be contagious to those 
around you.  

2. Don't Make Excuses 
Blaming your spouse, boss, or clients is fruitless and won't get you very far. Instead of pointing fingers and making excuses 
about why you aren't happy or successful in your personal or professional life, own your mistakes and learn from them.  
When you do this, you will become a better person.  

3. Let Go of Anger 
Letting go of anger is easier said than done. While anger is a perfectly normal emotion, you can't let it fester. When this 
happens, you may make unwise decisions, and more important, it may affect your health. Research suggests pent up an-
ger can cause digestive problems, difficulty sleeping, and even heart disease. 

4. Practice Forgiveness 
Forgive and let go of resentment. Forgiveness allows you to  untether from the negative experiences of the past. Take time 
to meditate, and give thanks for the wisdom and knowledge gained from your suffering. 

5. Be Honest and Direct 
How would you feel if a loved one or business partner lied to you? Chances are you would see that as a violation of your 
trust. If you want to be a better person in either your personal or professional life, you should always tell the truth and state 
as clearly as possible what you are trying to convey. Learn to articulate your thoughts, feelings, and ideas in an open and 
honest manner. 

6. Be Helpful 
Whether assisting a co-worker on a project, or carrying in the groceries when your spouse comes back from the store,     
being helpful is one of the easiest and most effective ways to practice becoming a better person. The more we help others, 
the better we feel about ourselves and everyone around us. 

7. Listen to Others 
Listening to people and giving everyone a voice is one of the greatest things you can do.  When you do, you get to meet 
some of the most amazing people, close some of the biggest deals, and develop connections that will last a lifetime all  
because we take time to listen to people. Being a good listener can change your life in a positive manner. 

8. Act Locally 
It may not seem like a big deal, but supporting a local cause, donating clothes, or buying from local farmers' markets or 
businesses are simple ways you can help your specific region. You may not be able to save the world, but you very well 
could make a difference in your neck of the woods.  Get to know and care about your community. 

9. Always Be Polite 
The words “thank you” don’t take much to say but they can make someone’s day...and yours as well!     

10. Be Yourself                                                                                                         
Align yourself with your values and beliefs, establish your identity, build courage, create boundaries, find focus and to lead               
yourself to the right direction. 

11. Be Open to Change 
Whether trying a new restaurant, traveling to an unknown part of the world, or doing something that has always scared 
you, you should always be open to change. This allows you to grow because you experience something new.  

12. Be Respectful 
How would you feel if you had just cleaned your home and someone came in and tracked mud everywhere? You'd proba-
bly be a little ticked that they hadn't taken off their shoes. Take this mentality and apply it to everyday life. For example, 
don't toss your trash or cigarette butts on the floor of public restrooms or sidewalks just because someone else will clean it 
up. Be respectful of others' time, thoughts, ideas, lifestyles, feelings, work, and everything else. You don't have to agree 
with any of it, but people have a right to their opinions and yours is not necessarily correct. 

13. Don't Live Empty-handed 
Remember that giving is as important to life as getting.  Live your life as a person who gives as well as receive.  Be an             
active member of the organizations you belong to.  Help those who need help and you will receive help back! 

14. Educate Yourself 
If you don't understand why one country is invading another, take the time to educate yourself on the current event. Re-
member, we're all interconnected, and being aware of different cultures, different people, and what their lives are like can 
make you a more well-rounded individual.  

15. Surprise People 
How good does it feel to make someone smile? It feels pretty good, right? Surprise your loved ones or co-workers now and 
then, with a gift, a night out on the town, or by offering help when you know they could use it. 





 

 

 
LEARN how to better use high speed broadband in your 
agricultural operation! 

FREE EVENT through a Blandin Broadband Grant   

Learn from featured speakers: 

 CHIP FLORY—Market Analyst and AgriTalk Radio Host 

 NIC UILK—Precision Ag Instructor at SDSU 

 SCOTT HEIBULT—Computer Clinic on Farm & Home Security 

 And Other Technology Representatives!   

 Vendor Booths 

 FREE LUNCH courtesy of Rock County Pork Producers, Rock 
County Corn & Soybean Growers, Rock Nobles Cattlemen, 
Rock County Dairy Producers.   

 RESERVE YOUR SPOT TODAY!   

 Phone Community Education (507-283-4724)  

 Register on-line at:                                                                   

https://signup.com/client/invitation2/secure/2774684/false#/invitation  

https://signup.com/client/invitation2/secure/2774684/false#/invitation


 

Join us on Thursday, August 8 for the monthly—LOVE THE BUSINESS visit.  
This month, Rock County Opportunities Executive Director ELIZABETH 
SCHEAR, STAFF & CLIENTS welcome us to their wonderful facility at                    
807 West Main Street.   

Not only will you have the opportunity to hear about all the fantastic services that have 
built the stellar reputation of RCO but you will also hear about the innovative new pro-
grams and services that they have developed to serve their clients.    

These informal one hour sessions allow the host business to provide a welcome, share 
info about their business and tour for the first 20 – 30 minutes.  Following that...all own-
ers, managers, and employees present can take the floor for a few minutes to provide an 
update on their operation and their business!  This is a great way to get to know other 
Chamber members and learn about the work our friends and neighbors in business are 
doing!  All you have to do is show up at 8:30 am with your cup of coffee or beverage of 
choice!   

All of us—businesses, organizations and institutions—can be the greatest promoters for 
our partners in Luverne.  The trick is that we have to know what kind of products people 
have and what they do!  That is why LOVE THE BUSINESS is such a great program.  Let’s 
work together to learn and grow! 

Busy summer schedules have made attendance at the Roger Brooks                
Video Series very slim so the August scheduled showing is being post-
poned. 

Our regular video schedule will resume in the month of September with a 
great video—GETTING PEOPLE TO STOP!   

The video will focus on the importance of a community finding a theme 
that sets a town apart from the hundreds of thousands of other communi-
ties along the highway! 

Make your plans to attend—September 16th at 8:30 am or September 19th 
at 8:30 am in the lower level of the Chamber! 





 

August 1, 8, 15, 22 & 29—Luverne Farmers Market—Redbird Field—4 to 7 pm  

August 1—Salad Luncheon—United Methodist Church—11am to 1pm 

August 1—Bank Nite FREE Family Movie—Palace Theatre—6 pm—Sponsored by Papik Motors and 
First Farmers & Merchants Bank 

August 1—Trivia Night—Take 16 Brewing Co.—With Rock Co. Community Library—7 pm 

August 2—Teal’s Market Ribfest—10 am to 6 pm 

August 2 & 3—LHS Class of 1979—40th Reunion 

August 8—Yoga with Stephanie Hoven—At Touch the Sky Prairie—6 pm 

August 8—Dulcimer Duos and More—Hinkly House—7 pm—With Shirley Harrison, Harold Tilstra 
and Others 

August 10—Walking the Gangplank—Geology Walk with Charles Trautwein— Touch the Sky Prairie 
Starting at 10 am 

August 13 & 20—Defensive Driving—Full 8 hour class—Starting at 5:30pm—Register at Com. Ed 

August 14—Ag Tech Day—With Chip Flory, Nic Uilk & More—9am to 2pm—Register at Com. Ed. 

August 15—Parkinson’s Support Meeting—St. John Lutheran Church—1 pm 

August 15—Night with the Zoo—At the Main Street Plaza—5 to 7:30 pm—Supper available by the 
History Center for $4/person—Sponsored by Luverne Area Chamber—FREE—Rain date August 22  

August 16—Rachael Kroog Music and Animal Show—Rock County Library—10:30 am 

August 20—Brown Bag Lunch Concert Series – With Ron & Jane Cote—Main Street Plaza                            
11 am to 1 pm—Bring your sack lunch and chair   

August 22—Bad Art Night—Take 16 Brewing Company—7 pm 

August 23—Hardwick Fire Dept. Pork Chop Fundraiser—Hardwick Legion Hall—6 pm to 7:30 pm 

August 24—Guys and Dolls—Guthrie Theater Trip—Register at Com. Ed. 

August 24—Quentin Aanenson Field Fly-In—Sponsored by the Airport Board  

August 26—Movie Night—United Methodist Church—6:30 pm 

August 27—Generations Fundraiser Meal—Generations Building—5 to 7 pm—$10/person                            
Serving pulled pork sandwiches, baked beans & more with brownie sundaes for dessert 

August 28—Community Meal—United Methodist Church—5:30 pm 

August 29—State Fair Trip—Register at Com. Ed. 

August 30—Teal’s Market Ribfest—10 am to 6 pm 

August 30—4th Annual Rock County Tractor Ride—Begins at Luverne City Park—8 am 


